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15 Years of history
Accumulated Experience &
Technical Know-how
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PORTFOLIO

Conceptual Floor
Planning

THE HYUNDAI DEPARTMENT STORE
SAMSUNG DIGITALPLAZA

JW MARRIOTT HOTEL

THE WESTIN CHOSUN HOTEL

SHINSEGAE FOOD
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THE HYUNDAI DEPARTMENT STORE

LOCATION | Seoul
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THE HYUNDAI DEPARTMENT STORE
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THE HYUNDAI DEPARTMENT STORE

LOCATION | Seoul
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THE HYUNDAI DEPARTMENT STORE

LOCATION | Seoul
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THE HYUNDAI DEPARTMENT STORE

LOCATION | Seoul
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THE HYUNDAI DEPARTMENT STORE

LOCATION | Seoul
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LOCATION | Seoul
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RAMARAMA GROUND & CREATIVE
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JW MARRIOTT HOTEL

LOCATION | Seoul

SPACE FROM | Food & Beverage Center
CONSTRUCTION COMPLETE | 2018
PERFORMANCE TASK | Display & Consulting

RAMARAMA | 57




RAMARAMA GROUND & CREATIVE RAMARAMA | 59




LIMA FE

AES=d taSdo|
SHINSEGAE FOOD

LOCATION | Incheon
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SHINSEGAE CHOSUN HOTEL

LOCATION | Incheon
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PORTFOLIO

Seasonal
Design

THE HYUNDAI DEPARTMENT STORE
INCHEON INTERNATIONAL AIRPORT
SHINSEGAE GROUP
DAEMYUNG GROUP

RAMADA SOKCHO HOTEL
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THE HYUNDAI DEPARTMENT STORE

LOCATION | Seoul
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THE HYUNDAI DEPARTMENT STORE

LOCATION | Daegu
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THE HYUNDAI DEPARTMENT STORE

LOCATION | Seoul
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THE HYUNDAI DEPARTMENT STORE

LOCATION | Seoul
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INCHEON INTERNATIONAL AIRPORT

LOCATION | Incheon
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THE HYUNDAI DEPARTMENT STORE

LOCATION | Seoul

RAMARAMA GROUND & CREATIVE RAMARAMA | 83



RAMARAMA GROUND & CREATIVE RAMARAMA | 85




4 9 -E‘- d 'I-_I » ot i ..i-
- £ - o T,i-.-";_l:h ._ 4
g 3 A Rl

B o

RAMARAMA GROUND & CREATIVE RAMARAMA | 87




RAMARAMA GROUND & CREATIVE RAMARAMA | 89



RAMARAMA | 91

RAMARAMA GROUND & CREATIVE



2iCf o{2lo] 2 o|=&

2015~2019 3iCH 0fZlo| 24 oj=t
THE HYUNDAI DEPARTMENT STORE
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DAEMYUNG GROUP

LOCATION | Seoul
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SHINSEGAE GROUP

LOCATION | Seoul
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RAMADA SOKCHO HOTEL

LOCATION | Sokcho
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PORTFOLIO

Branding

CHANEL-BOTTECAVENETA
BOTTEGAVENETA

OMEGA

MONTBLANC
AMOREPACIFIC

BVLGARI

H&M

SULWHASOO
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BOTTEGA VENETA

LOCATION | Seoul
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LOCATION | Jeju
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LOCATION | Seoul
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